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HEADLINE SPONSOR - £10,000 +VAT (1 AVAILABLE)

BENEFITS

One free space in the Kilimanjaro to Coast Challenge (wortk
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e Fragm W1 h the headline sponsor’s logo) as a thank you from Transaid.

* OptErEiss 2 dIy, branded merchandise to be distributed to participants by sponsor.
* Head™ onsored banner at the finish line with all participants.
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After the challenge:
* Named as headline sponsor in press release to the UK trade press once the challenge has been completed.
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BENEFITS

Before the challenge:

e Company logo displayed on the dedicated Kilimanjaro to Coast webpage.
e Two social media posts on Transaid’s LinkedIn, Facebook and Instagram.
» Collateral provided for use across sponsor's PR channels.

During the challenge:
» Exclusive sponsorship of Transaid’s bespoke Kilimanjaro to Coast medals, displayed in all official
finishing photographs.
e Company logo prominently placed on sleeves or back pockets of the official jerseys worn by participants
on final day and in photos.

After the challenge:

» Inclusion in the post-event press release.

BENEFITS

Before the challenge:

. displayed on the dedicated Kilimanjaro to Coast webpage.
e Two on Transaid’s LinkedIn, Facebook and Instagram.
. provided for use across sponsor's PR channels.

During the challenge:

» Opportunity to provide travel friendly, branded to display during final event dinner
. prominently placed on or of the official jerseys worn by participants
on final day and in photos.

After the challenge:

e Inclusion in the post-event

To discuss these sponsorship opportunities please contact Anna at anna@transaid.org
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