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Marketing Assistant – background information
Background to Transaid and its work
“Transaid seeks a world where transport contributes fully to a better quality of life.”  Poor access to transport is seriously undermining the health and wealth of people in developing countries.  Part of the solution is to ensure that the resources that are available are well managed.

To achieve this, we build local transport skills and knowledge to make transport more affordable, available and efficient.  

Mindful of the overall negative impact of some forms of transport on the environment, and the increasing awareness of this, it is imperative that transport resources are managed in a way that optimises use and efficiency.  We provide the systems and skills that enable this to happen in countries that desperately need this.
Our goals are:

· to improve access to basic public services, particularly healthcare; 
· to increase access to affordable transport as a mechanism for stimulating economic opportunities; 

· to establish professional standards and build skills and compliance of transport operators in public and private sectors.  
Our focus is sub-Saharan Africa.
The people who manage our work are transport professionals based in-country, who develop projects with local partners.  They are supported by African professionals who have worked in the past as Transaid partners, and volunteers from Transaid's member companies who share their specialist knowledge with local people on short term placements.  This practical, people-centred approach is grounded in our history as an advocate of transport industry best practice.

Transaid’s roots are in the projects and programmes of Save the Children’s overseas work, and in the transport and logistics industry’s contribution to this work.  Through the inspiration of our founder and Patron, HRH The Princess Royal, volunteers from the Chartered Institute of Logistics and Transport (CILT UK), provided technical input into a wide range humanitarian and development projects.  Over the years this work became increasingly specialised and in 1998 Transaid was launched as an independent NGO, and so this year is our 10th Anniversary which we will be celebrating in a number of ways. 
Transaid is an unusual organisation that straddles international development and industry best practice.  
Transaid’s partnership with the industry is strong.  This financial year has brought us in an income in excess of £300,000 derived from industry contributions of various types, and this excludes the invaluable technical input and in kind contributions to project and programmes.  Subscriptions to our corporate membership scheme account for about a third of this total.  
The Transaid membership scheme was initiated with a core group of companies when Transaid was founded.  We now have 20 plus signed up members and a number of additional supporters.  We intend to step up the level of membership engagement during our 10th Anniversary celebration.  Encouraging this will be an important part of the Marketing Assistant’s job in 2008.
There is a strong business case for industry investment in transport related skills in the countries in which we are working.  Transaid has actively promoted this to the British government, multilateral agencies, and our industry partners in an attempt to obtain co-financing from government and the private sector for our projects.  The arguments are clear and logical, but it is tough to make headway with these organisations.  Advocacy is an important part of the marketing team’s brief and the Marketing Assistant will need good communication skills.
The person specification for the post of Marketing Assistant is someone who has a strong commitment to international development; who has excellent all-round communication skills; who ideally has some work experience in a marketing role in the NGO sector or corporate sector, and is looking for the opportunity to increase their experience and skills in a wide range of marketing activities with a small but expanding charity. 
Our team comprises a CEO, an office manager and part-time assistant, a marketing team of two, and two Africa based programme managers.  The post of Marketing Assistant is a new post.  
Closing date for applications:  10.00 AM 11th February 2008
